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Retail Market Feasibility Study, Lincoln Mall Area, Matteson, Illinois

SECTION 1
ASSIGNMENT
Our assignment has been to undertake a Retail Market Feasibility Study in and around Lincoln
Mall at the intersection of Lincoln Highway (U.S. Highway 30), Cicero Avenue (Illinois
Highway 50), and Interstate 57 in Matteson, Illinois.

Our study included the following:

A. Preparation of a Market Feasibility Analysis which determined the extent of the current and
future retail market in and around Lincoln Mall.

B. A review of the issue of the “dying Lincoln Mall” image.

C. Investigation of the realty of the retail redlining issue, along with actions to eliminate the
issue.

D. Determination of Matteson’s overall market penetration and by major retail categories.

E. Identification of prospective stores that should be in the Lincoln Mall area retail
concentration.

F. Preparation of action recommendations to address the image, market, and prospective new
tenants and big box retailers that can flourish and improve retailing and sales tax revenue in

the Village

STUDY ASSUMPTIONS

The project was carried out under the following assumptions:

1. No major malls, shopping centers, or major big box competitors, other than those identified
in this report will be constructed within the Primary or Secondary portions of the Trade Area.
Any such development would require a reassessment of the conclusions and
recommendations contained herein.

2. The economy of the United States will not experience another major recession or inflation
that would result in a significant adjustment in consumer spending or buying attitudes.

3. Gasoline prices will not consistently exceed $3.50 per gallon for an extended period of time.
If this occurs, significant changes may occur in shopping and spending patterns.

4. The United States will not expand the current war on terrorism or escalate military operations
overseas, nor will the United States experience any major catastrophe or terrorist act that
would interrupt shopping, driving, mail delivery, or spending patterns.
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5. A considerable amount of data has been gathered, sorted, and analyzed. Much of the data
has come from agencies of federal, state, county, and the Village of Matteson, along with
local real estate companies. Additionally, secondary sources have been utilized, where
pertinent. Where possible, our staff has examined the information for its validity and
authenticity. Since we have no way of controlling the development of these data sources, we
take no responsibility for any inaccuracy. During the course of the study program we have
utilized standard statistical techniques involving both subjective and objective judgments in
order to arrive at the conclusions and recommendations.

6. We certify that we have no present of prospective interest in the properties in the Matteson
area that are the subject of this report and we have no personal interest or bias with respect to
the parties involved. Our compensation is not contingent upon any action or event resulting
from this analysis, opinions, or conclusions, in or use of this report.
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Restaurant & Brewery in Rosemont, P&tdler's Steakhouse in Wéeling, and the Bucca
Restaurant in Orland Park, among many others.

Summary

In summary, retailing and markets are neveticstthey are always @mging. Some categories
change more rapidly than other. Nevertheless,tbimg is for certain, change will continue to
occur and retailers need to be top of consumer demanaisd the aging of the population.
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ABOUT OUR FOUNDER AND PRESIDENT

John C. Melaniphy has been a real estate counselor; restaurant, quick service food and retail site selection
specialist; and market analyst for over 40 years. During this time, he has been involved in almost every type
of urban and suburban restaurant and retail development and redevelopment problem and opportunity. He
began his career with, at that time, the largest market analysis and site selection firm in the world and worked
on all phases of the company's business over a 12 year span. The last three years, he was Senior Vice
President of Real Estate Research Corporation, in charge of its commercial analyses and the operation of 13
world-wide offices.

In 1969, Mr. Melaniphy resigned from Real Estate Research Corporation to become Corporate Vice
President of Kentucky Fried Chicken Corporation. His duties were to establish a real estate and construction
division and assist in Financial Management. He was responsible for the selection and development of over
400 KFC units, as well as commissaries, warehouses, office buildings, and other facilities.

Mr. Melaniphy became aware of the need in the corporate world for the unique background he possesses - a
combination of both sound theory and practical application in acquiring and developing real estate, estimating
sales and strategic market planning and prioritization. With the acquisition of KFC by Heublein, Mr.
Melaniphy resigned to establish his own market-oriented consulting firm in 1971. He also assisted in
packaging a $50,000,000 loan for corporate expansion. With the merger of company with Heublein,
Melaniphy resigned to start Melaniphy & Associates, Inc.

Mr. Melaniphy is aware of the need in the corporate world for the unique background he possesses; a
combination of both scientific analysis and extensive business experience resulting in sound decision
making.

Mr. Melaniphy has counseled thousands of companies throughout the world. Some of these include:
Marshall Field & Company, J.C. Penney Company, Wal-Mart, Sears Roebuck & Company, Macy's, Lord
& Taylor, Saks Fifth Avenue, Dayton Hudson (now Marshall Field’s), Neiman Marcus, Federated
Department Stores, Target, Meijer, the Hudson Bay Company, El Puerto de Liverpool, Fabricas de Francia,
International Multifoods, the Jewel Companies, the House of Escada, Marshalls, Wickes Furniture, the
Rouse Company, G.E. Capital, Heller Financial, Household Commercial, Aetna Life Insurance Company,
Travelers Life Insurance Company, Hollywood Casinos, Huizenga Capital Management, The Simon
Property Group, Birtcher Realty Advisors, General Growth Properties, Bain Capital, lowa Electric,
Corrigan Properties, Gerald D. Hines Interests, Heitman Capital Management, Avatar Properties, Forest
City Enterprises, Zale Construction Company, Concord Development, Amoco, Fondo Opcion, S.A., ICA
Asociadas, FRISA Division Comercial, Mobile, Union, USX Realty, the Kuwait Bank, Marriott, Sheraton,
Hilton, Embassy Suites, Baymont Inns, Hampton Inns, , Fitness USA, and many others.

Some of the foodservice related clients include: Marriott Corporation, Lettuce Entertain You Enterprises,
Schwartz Brothers, Bennigan's, Maggiano’s Little Italy, Sir Walter Raleigh, Shaw’s Crab House, P F Chang,
Friendly's, Restaurant Associates, Arigato Steak House, Charlie Brown's, Big Bowl Asian Café, Columbia
Restaurants, Max & Irma's, TGI Friday's, Shorty Small's, Pepe's, Superdawg, Border Cafe, County Line
Barbecue, Steak and Stein, Pizza Hut, Pizza Delight, McDonald’s, Burger King, Hardee’s, Taco Bell, Arby’s,
Church's, Popeye’s, Dunkin Donut, Baja Fresh, and numerous others individual restaurants and fast food
operators.

Municipalities assisted include: Chicago, Minneapolis, Cleveland, San Antonio, Charlestown, Louisville,
Milwaukee, Omaha, Seattle, Los Angeles, Boston, Atlanta, Dallas, Tampa, and numerous others.



His affiliations have included: The Counselors of Real Estate, Urban Land Institute, International Council
of Shopping Centers, Lambda Alpha International Real Estate Economics Fraternity, the National
Restaurant Association, the National Retail Federation, Realty Club of Chicago, and many others.

He is the author of Commercial and Industrial Condominiums published by Urban Land Institute and
Restaurant and Fast Food Site Selection published by John Wiley & Sons. He is also a contributing
author of the book entitled Shopping Centers and Other Properties also published by John Wiley &
Sons. Mr. Melaniphy’s new book The Restaurant Site Selection Guidebook will be published in 2006.
The author of over 100 articles, Mr. Melaniphy, also presents seminars covering real estate, mixed-use
development, site selection, store development strategies, shopping center opportunities, restaurant and fast
food market analysis and site selection, and long range development planning. The seminars are presented
throughout the world for associations and private companies. Mr. Melaniphy is an expert witness in all
levels of the judicial system. Moreover, he is a much sought after speaker on a wide variety of subjects.
For further information, please visit the company’s Website (@ www.melaniphy.com where over 40 articles
are posted, along with January Retail Trends newsletter and the Chicagoland Retail Sales Newsletter.

MELANIPHY & ASSOCIATES, INC.
6333 NORTH MILWAUKEE AVENUE
SUITE 106
CHICAGO, ILLINOIS 60646-3744
E-mail - Jmelaniphy@melaniphy.com
Fax: 773-774-0454
Phone: 773-467-1212



REPRESENTATIVE LIST OF CLIENTS

MAJOR DEVELOPERS AND OWNERS
U.S.X. Realty Development Corp.
The Simon Property Group

The Rouse Company

Upland Industries (Union Pacific RR)
Corrigan Properties, Inc.

Merrill Lynch Realty

The RREEF Funds

Gerald D. Hines Interests

Forest City Enterprises

Mills Development Corporation
Birtcher Realty Advisors

Tucker Properties Corporation

CMC Heartland Partners

The Commonfund

McCaffery Interests, Inc.

Aetna Life Insurance Company
Teachers Insurance and Annuity Assoc.
Metropolitan Real Estate Co.
Trammel Crow Company

Inland Real Estate

CITIES

New York, New York
Chicago, Illinois
Milwaukee, Wisconsin
San Antonio, Texas
Charleston, West Virginia
Cleveland, Ohio
Boston, Massachusetts
Denver, Colorado
Madison, Wisconsin
Lawrence, Kansas
Olathe, Kansas
Manhattan, Kansas
Glen Ellyn, Illinois
Oak Park, Illinois

St. Charles, Illinois
Park Ridge, Illinois
Highland Park, Illinois
Glenwood, Illinois
Brookfield, Wisconsin

CITY OF CHICAGO PROJECTS
Navy Pier Redevelopment
Neighborhood Needs Analysis-

All of Chicago’s Neighborhoods
Analysis of over 25 Business Districts
Industrial Park Development Analysis

MAJOR RETAILERS
Marshall Field & Company
Saks Fifth Avenue

Sears, Roebuck & Company
J.C. Penney Company

The May Company

Macy’s

Marshalls/ TJ Maxx

The Jewel Companies
Meijer Superstores
Wal-Mart

Federated Department Stores
Dayton-Hudson Company
Neiman Marcus

Wickes Furniture

Target Stores

INTERNATIONAL RETAILERS
Cifra/Wal-Mart

The House of Escada

El Puerto de Liverpool

Fabricas de Francia

Atlantic Wholesalers

FINANCIAL ORGANIZATIONS
Bank of America

First National Bank of Chicago
Harris Trust & Savings Bank
Northern Trust & Savings Bank
Citibank

Chase Manhattan

G.E. Capital Corp.

Bain Capital Partners

Heller Financial

Household Commercial

The RREEF Funds

Huizenga Capital Management

RESTAURANTS/FAST FOOD
Restaurant Selection - Virginia Beach
Lettuce Entertain You Enterprises
Schwartz Brothers

Arby’s

Sir Walter Raleigh Inns

Shoney’s

Friendly’s

Brinker

Restaurant Associates

Burger King




REPRESENTATIVE LIST OF CLIENTS (Continued)

CITY OF CHICAGO PROJECTS

(Continued)

Potential for a New Stadium

Mayor's Special Projects

Waste Resource Recovery Analysis

O'Hare International Airport Expansion

Housing Development on Urban
Renewal Properties

Objectives Analysis-Economic
Development Commission

Analysis of Property Disposition-
Chicago Board of Education

Exposition Authority

MANUFACTURERS/PRODUCERS
W.W. Grainger

Atlantic Richfield Company
ITW/Magnaflux
TDW/Hercules Tires
International Multifoods
IBM

Iowa Electric (IE) Industries
William C. Brown Group
Booth Fisheries

Campbell Soup Company
Griffith Laboratories

Exxon Mobil Oil

Texaco

Standard Oil

Dresser Industries

IBM

INTERNATIONAL INVESTMENT FUNDS

Ivanhoe Investment Funds - Canada

Coast Investment & Development
Company-Kuwait

Merrill Lynch Capital Markets

HOTELS

Hyatt

Sheridan
Holiday Inn
Marriott
Embassy Suites
Baymont Inns
Days Inn

RESTAURANTS/FAST FOOD
(Continued)
Piccadilly Cafeterias
Baja Fresh

Steak and Stein
Brennan's

Pizza Delight - Canada
Marriott Corporation
Shorty Small's
Popeye's

Hardee's

Pizza Hut

Wendy's

SPECIAL

Wal-Mart Zoning Issues

National Restaurant Association

International Council of
Shopping Centers

Fitness Management Corp.

Catholic Archdiocese of Chicago

Illinois Masonic Medical Center

SBC Ameritech

Chicago Cubs

U.S. Postal Service

Illinois Law Enforcement Commission
Santa Fe Railroad

United Parcel Service

Chicago Northwestern Railroad

Hammond Railroad Consolidation
Project

STATES

IL Dept. of Transportation

IL Capital Development Board

IL Dept. of Commerce and
Community Affairs

Iowa Dept. of Transportation

IN Dept. of Transportation

MI Dept. of Transportation

WI Dept. of Transportation

WATERFRONT PROJECTS
Navy Pier-Chicago

North Coast Harbor-Cleveland, Ohio
Miami Beach Marina Redevelopment
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